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War in Ukrainie

The newsroom of Wirtualna Polska operates in a special 24/7 mode
providing reliable information from the battlefield, from top political
meetings and reporting on the solidarity of Poles facing the crisis. As
a publisher, we are doing our best to rise to the occasion feeling the
enormous responsibility that we have.

In the ensuing weeks of the immense tragedy experienced by
Ukrainian women and men, we believe that one of the means of
resisting the Russian aggressor is also to continue our business and
build a strong internal market.

In line with our mission, we strive to maintain further communication
and provide market intelligence to our business partners.

Przemystaw Mankowski, VP Sales




The internet has made us all participate in war:

Awareness of the importance of information and reliability
of the sources has increased



The need for information has increased dramatically \V)'2

Results of services in the category Information and opinion journalism: TOP 10 - REAL USERS
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Since the invasion, the number of pages displayed in VW
the information category has been falling

Results of services in the category Information and opinion journalism: TOP 10 - VIEWS
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After the first week, users spend less time on news V)1
stories, although they read them significantly longer
than before the invasion

Results of services in the category Information and opinion journalism: TOP 10 - TIME [s]
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After a significant growth, TV news stations are slowly VW

losing their share of viewership
Viewership of news stations: TOP 3 - SHR%

12.00%

10.00% /\

N/

8.00%

6.00% /

4.00%

2.00%

0.00%
20.lut  21.Jut  22.Jut 23.ut 24.ut 25.ut 26.ut 27.lut 28.lut Ol.mar 02.mar 03.mar 04.mar 05.mar 06.mar 07.mar 08.mar 09.mar 10.mar 11.mar 12.mar 13.mar 14.mar

a® T/N24 eE® TVPInfo & oot News

Source: NAM, TG: all, 4+



Major news online services, unlike TV news stations,
have a stable audience

Viewership of main issues of news sites: TOP 3 - SHR%
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Expert's comment:

Information is the most sought-after
commodity

"Poles have wanted to be up-to-date on the situation since
Russia’s invasion of Ukraine, which is why we have been scoring
record high on the news sites of major websites. Overnight*, the
number of users of news and opinion journalism sites has
increased by 28%, the number of page views by 107% and the
time spent by 134%. There has also been an increased interest
in sites in the categories of business, finance, law (we have been
looking for information about sanctions imposed on the
aggressor) and sports (especially after the Polish national team
refused to play the play-off match against Russia in the 2022
World Cup). After the first week of the war, users, overwhelmed
by the onslaught of difficult information, reduced the intensity
of use, but the time and number of views of the information and
opinion journalism categories, especially in the leading news

Matgorzata Kaczmarczyk

: . . , Head of Research and Analysis Team
sites, continue to remain at an above-average level. —

Source: Mediapanel results comparing 24 to 23 February 2022



Communication in wartime:
The sensation of agency has verified credibility



Opposition has become a requirement vV

Brand declarations can no longer be based solely on catchphrases. This is a test for their credibility and a

test from the market.

McDonald's zamyka restauracje w Rosji

Miedzynarodowa presja przyniosta skutek. McDonald's zdecydowat o tymczasowym
zamknieciu swoich restauracji w Rosji - informuje Reuters.

Sources:

Starbucks wycofuje sie z Rosji. Coca-Cola
przestaje sprzedawac napoje

. Gigant kawowy Starbucks Corp poinformowat o zawieszeniu wszelkiej dziatalnos¢ gospodarczej
w Ros;ji, a Coca-Cola Co i PepsiCo ogtosily, ze nie beda tam sprzedawaé swoich napojow
gazowanych - podat we wtorek Reuters. To kolejne duze marki, ktore przynajmniej tymczasowo,

rezygnuja z obecnosci na rosyjskim rynku.
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https://finanse.wp.pl/mcdonalds-zamyka-restauracje-w-rosji
https://www.money.pl/gospodarka/starbucks-wycofuje-sie-z-rosji-coca-cola-przestaje-sprzedawac-napoje

Opposition has become a requirement

Brand declarations can no longer be based solely on catchphrases. This is a test for their credibility and a

test from the market.
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McDonald’s to temporarily close 850 restaurants in
Russia

McDonald’s, citing “the needless human suffering unfolding in Ukraine,”
announced Tuesday it will temporarily close 850 locations in Russia. The

decision came nearly two weeks after Russian forces invaded its ex-Soviet

neighbor.

Starbucks, Coca-Cola & Pepsi Join
MecDonald's in Suspending Sales in
Russia amid War in Ukraine

The beverage giants each announced Tuesday their intentions to halt sales in Russia in
response to the invasion in Ukraine

By Dan Heching | March 08, 2022 06:14 PM
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https://www.cnbc.com/2022/03/08/mcdonalds-will-temporarily-close-850-restaurants-in-russia-nearly-2-weeks-after-putin-invaded-ukraine.html
https://people.com/food/starbucks-coca-cola-and-pepsi-all-join-mcdonalds-in-suspending-sales-in-russia-amid-war-in-ukraine/

The expectation of absolute solidarity and the \V)'2
partisan struggle for justice

Every gesture of resistance against Russia’s imperial plans is widely echoed in the media and positively
reflected among internet users

Anonymous: the hacker collective Activists break into French villa of
that has declared cyberwar on Russia Putin’s daughter Katerina Tikhonova
The group has claimed credit for hacking the Russian Ministry Group changes locks and declares house a shelter for Ukrainian refugees

of Delence database, and is believed Lo have hacked multiple
state TV channels to show pro-Ukraine content

Russia-Ukraine war latest news: follow live updates


https://www.theguardian.com/world/2022/feb/27/anonymous-the-hacker-collective-that-has-declared-cyberwar-on-russia
https://www.thetimes.co.uk/article/activists-break-into-french-villa-of-putins-daughter-katerina-tikhonova-5fr66zxwd

We have recovered from the shock, and we are

beginning to act

The expressions of Poles' solidarity have surprised everyone. Any attitude that denies their validity is met

with swift rejection and stigmatization.
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Trzeba mowic | wiedzie¢ jak najwiecej oraz walczy¢ z dezinformacja.
TO NIE JEST "KRYZYS UKRAINSKI", TO JEST WOINA!

Korzystajcie z tych linkéw:

- Polska Akcja Humanitarna (PAH) w Ukrainie - https://www.pah.org.pl/en/ukraine/

- Ukrairiski Dom w Warszawie / YkpaiHcekwid gim y Bapwagi - https://ukrainskidom.pl

- Fundacja "Nasz Wybér" / @oHg "Haw eubip" - https://naszwybor.org.pl

- pomoc migrantom - https://interwencjaprawna.pl/ - niedtugo bedzie uruchomiona dedykowana
zbidrka - najlepiej $ledzi¢ FB CHLEBEM 1 SOLA - https://www.facebook.com/polacydlauchodzcow
oraz uchodzcy.info - https://www.facebook.com/uchodzcy.info

- https://www.techtotherescue.org/tech/tech-for-ukraine...




Poles are really frightened by the current

VW

situation and are aware of the threat of war

Are you more afraid than ever for the
future of yourself and your loved ones?
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Definitely yes Ratheryes  Rathernot Definitely not Difficult to say

Source: IPSOS poll for OKO.press 8-10 March 2022

Do you think Russia might attack Poland
militarily in the coming years?

38%

32%
18%
10%
5%

Definitely yes Ratheryes  Rathernot Definitely not Difficult to say



We are experiencing a stage of recovery from the

shock of the invasion of Ukraine

Consumers have long been exposed to negative information related to tax, inflation and price rise

forecasts.
¢\S
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Dominant Omicron (5th Invasion-
communication wave), inflation, related shock
background Polish Order, high stage
prices
— January-February 24 February
S ‘\\li
Suspendet.i Disbelief, uncertainty,
Consumer consumption - consternation, acting
sentiment uncertainty about without a plan,
wages and energy spontaneity
prices and

mobilization, solidarity,
hospitality

Slow
stabilization
of sentiment

March

VW

The spectre of
economic
stagnation

Adaptation to the
new situation, fatigue
due to tension, long-
term thinking

and

return to normal



More months of postponed advertising communications\N:
will affect the seasonality of several industries

Using the data from WP Metrics, we have compiled day-by-day volume sales for entities in the respective
industries for 2021. The compilations visualize the sequence of consecutive periods of paused communication.

Cosmetics — /"\"f\/\\w

Household

appliances —> wAM ANV VY

and electronics

Clothing - M)\A\W

and
footwear ®

®
Omicron, supply Shock Stabilization
chain, inflation, stage stage

Polish Order

Source: Simulation based on WP Metrics data for 2021




Expert’'s comment:

We are going through the stages familiar
from the beginning of the pandemic

"By the way advertising communications, the behaviour of the
industry, publishers, and consumer expectations are playing out,
we can venture the thesis that we have gone through a <<shock
stage>> similar to that of the first days of the pandemic. While
the context is much more dire in its implications, some ways of
responding are analogous. The industry paused for a moment to
catch its breath, to give its consumers a break from the
inappropriate advertising messages at the time. Slowly, however,
it is starting to get the communication going.

We know from experience that the brands that are the first to
sense the right moment for a comeback will gain the most in
terms of communication.”

——— Matgorzata Pogorzelska
Product & Communication Strategist




Everyday life with war in the background:
We escape into entertainment, return to old problems



TV stations have launched spring schedules, V)1

so far the results have been average
Viewership of major TV stations: BIG 6 - SHR%

12.00%

10.00%

800% P f7</\\/\/

6.00% “ v A AN ‘

4.00% \
2.00%
0.00%
20lut  211lut 22lut 23 lut 24 1lut 25lut 26lut 27lut 28Ilut 1mar 2mar 3mar 4mar 5mar 6mar 7mar 8mar 9mar 10mar 11 mar 12 mar 13 mar 14 mar
> T\/pq = T1p) - T\ Polsat @@ TV pyls TVN7

Source: NAM, TG: all, 4+



Show business sites continue to be popular VW

Results of websites in categories gossip, life of celebrities: whole category and TOP 6 — REAL USERS
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Time spent on gossip sites remains stable V)1

Results of websites in categories gossip, celebrities’ life: whole category and TOP 6 — Time [s]
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The daily number of unique users in social media and Y\
the major websites has remained unchanged

Activity in social media in comparison with the biggest publishers in Poland - UU
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It becomes a requirement of the market to be able to Y\
provide a safe context that guarantees relaxation for
the viewer

Brand safety from WP

ST ST
g /'

33minUUand714min PV 103 mIn UU and 4 692 min PV 932 min PV and 42 min UU

volume of war-related target guaranteed reach with a safe context after reach after additional isolation of
audience on WP websites within 30  excluding articles with war-related tags topics related to accidents, disasters
days and serious illnesses

Source: internal data, March 2022



Expert’'s comment:

We are seeking normality and we tend
to escape into entertainment

"Poles are seeking normality and want it embedded in
everyday life. The results of gossip sites are currently at the
same level as before the invasion of Ukraine. Televisions have
launched their spring schedules with varying popularity after
the first few weeks, but keep viewer numbers high by offering

new entertainment shows. The number of users with daily ' y

presence in social media is also stabilizing. During the first

days of the conflict their activity was higher; the return to \

normal can be observed.” - \ “ /;‘
e — ‘

Pawet Kopacki
Director of Advertising Product
and Big Data



The consumer is returning to the market:

The consumer can no longer put off shopping while
waiting for better times



The period of suspended advertising communication v
Is extended

At the beginning of the year, consumers were peppered with messages about the poor
state of the economy and threats to their wallets.

News from February 2022

Gas hills to rise 54% and electricity 24% in new year says, The Polish Deal: how a landmark tax reform has turned into
says Polish requlator a PR disaster for the government

2021 | BUSINESS, EN | 8 COMMENTS JAN 25,2022 | BUSINESS, POLITICS, SOCIETY | 5 CO™M™E S



https://notesfrompoland.com/2022/01/23/the-polish-deal-how-a-landmark-tax-reform-has-turned-into-a-pr-disaster-for-the-government/
https://notesfrompoland.com/2021/12/18/gas-bills-to-rise-54-and-electricity-24-in-new-year-says-says-polish-regulator/

Fuel prices and trends in currency markets add to vV
the shock and anxiety

Information from March 2022

EUR/PLN 4,7688 -2,82% -0,1385

Kurs EUR/PLN FOREX

Kwota 1000 PLN $ na EUR — SPRAWDZ NAJLEPSZY KURS 2022-03-09 22:48:00 EUR + /| PLN $  Zmien

EUR/ PLN

5,0000 Kurs odniesienia: 45831 (21-03-05)
4.9000 Data poczatkowa: 2021-03-08

Data koncowa: 2022-03-09
4,8000

Zmiana[%]: 7,07%
4,7000

Zmiana: 0,3242
o Minimum: 44471 (21-06-03)
4,5000 Maksimum: 5,0002 (22-03-07)
4,.4000 Sredni: 4,5733

maj "21 lip "21 wrz "21 lis "21 sty 22 mar '22

Source: Forex March 2022



Consumers may, in the face of high inflation, opt for Y\P
large investments or allocate current funds to
consumption. They will not want to save money.

Inflation forecast for 2022-2024. Simulation of mortgage payments with rising
November 2021 assumptions and March 2022 interest rates.
revision

Mortgage 300 thousand, fixed interest rate 2%, 216 installments
Inflacja CPI r/r (%)
12,0 - How will the instalment change with a change in the

10,0 interest rate?
8,0 Interestrate atthe current level + 0,00 PLN 1 655,00 PLN
6,0 49 A Interest rate increases by 1% + 144,17 PLN 1799,17 PLN
4,0 /\6 ‘ Interest rate increases by 2% + 295,59 PLN 1950,59 PLN
20 Interest rate increases by 3% + 454,10 PLN 2109,10 PLN

@mbank_research
0,0
2021 2022 2023 2024

November 2021 IMarch 2022

Source: MBank Source: https://finanse.uokik.gov.pl/kalkulator-zmiany-oprocentowania/



A not very distant prospect of price stabilization

The medium- and long-term forecasts are not pessimistic. Rapid stabilization of major
commodity and energy prices in global markets.

Zmiany r/r wybranych globalnych indekséw cen

commodities World Bank w latach 2020-2022! Mediana prognoz cen wybranych commodities w 2022 roku?
2020 2021 - 2022 l # zmiana vs koniec 2021
- 90
+80% oI Ropa naftowa Brent 80 .——‘.'—0-—._.. l 2%
1% 70 Y%
ﬂ Surowce energetyczne ¥ (5/0bl) 60
= Gaz ziemny Dutch TTF 158
6% *+38% ' (e/Mwh) 70 .\H—._' |-38%
Oleje i maczki S
-1%
220
@ Wegiel NYME 200 /*\
% *21% GC Newcastle (S/t) igg 1’6%
fgb Ziarna zb6z —
-10% 100
@ Prawa do emisji CO, 90 l 15%
+16% . EU ETS (€) gg .‘Mo-—._. :
& Pozostata zywnos¢ a =
2% -1% 130

Ruda zelazaspot 120 M |-59
SE% CFR Tianjin (§/t) 110 L
l : +5%
awoz
£:2 \ £ ot 2500
- Baltic Dry ﬁ)gg \ 1 48%
+46% ﬁ (indeks) 1350

% Metale podstawowe g koniec 1Q 2Q 3Q 4Q
-1% -3% 21 227 22 '22; 22

Source: World Bank Commodity Markets Outlook, Trading Economics, Bank Pekao, Sector Barometer 2022 - Key trends and forecasts for selected sectors of the Polish economy



Expert’'s comment:
Consumers are living for today

"Consumers are bombarded daily with information about the
bad economy, they are looking in their wallets in disbelief after
leaving the store and after filling up their car. Meanwhile, the
outlook for the coming quarters is not as bad as the situation
we currently find ourselves in might suggest. A rapid
stabilization in the foreign exchange markets is anticipated,
and growth estimates are optimistic. Higher interest rates and
inflation will be with us for a long time to come, but this will
ensure that consumers will no longer put off purchasing
decisions indefinitely, waiting for better times. As a result, this

could be a good boost for the retail market.”
— e EE——

Jakub Kuczerepa
Product Communication Manager




New Ukrainians with us:
Today'’s refugees, tomorrow’s consumers



A new group \’\P
of consumers

According to the Border Guard, as of 22 March 2022, the
number of Ukrainians who had crossed the Polish border
since the beginning of the invasion was 2.15 million.

It is estimated that up to 5 million people from Ukraine may stay
in Poland for the long term. It is difficult to know at this time what
the demographics of this group will look like. Political reality will
verify this. However, there is no doubt that communication aimed
at people who are slowly settling down (even if only temporarily)
in Poland can start now.

(Data updated on 23 of March)

Source: Polish Border Guard data as of 22 March 2022



Brands helping Ukrainie V)12

3 |4 »
@ gﬁgmalg@ Kq:::nd LEWIATAN InPost waria.

ﬂ e
amy lego LPP igbke Ofx

castorama CCC @ ﬁ.ﬁ

Bank Polski ... and many, many other



@ OPENFM =

Wirtualna Polska stands in solidarity
with Ukraine

Solidarni z Ukraing

ConigapHi 3 YkpaiHow

[ BMonbuwi.pl =

I@ NOPALHWKK
g HAWHOBILWE

We reportlive We help New WP services especially for
Ukrainians

We provide daily reliable and We have joined forces with

verified information about the Henryk Wujec Civic Fund We have launched a dedicated

the situation in Ukraine. We supporting Ukrainian website for the Ukrainian community

have disabled comments refugeesin Poland. in their language VPolshchi.pl, radio

next to conflict content to LUX FM in Open FM and TV

prevent the possibility of Ukraina 24 channel in WP Pilot. For

information warfare and fake the Poles who are helping, we have

news. been aggregating the guide: Pomoz

Ukraincom (Help Ukrainians).



For all those who help on a
daily basis

For all clients/brands who have been supporting the
refugees from Ukraine with their actions, we reduce
the price of video ads by 50%.

The promotion applies to all sales models and is valid
until the end of March 2022.




For all brands that are helping, free native
presence on VPolshchi.pl

[ ]
B n on b LIJ'i . p I = MOWTA TB OHNAVH NPOrPAMA Tb MEHIO

OPRAC. MHO 02-03-2022 13:33 VPolshchi.pl D R KOPVCTAOTLCA TenedOHOM 3a NepeaonaTolo, a TaKoX 3rigHo
< prasidzna \Y\P MIX», MOXyTb YBIMKHYTY Lie#t cnieLianbHui Tapud, BAUCYIOYN Ha
)K I.I - T KnaBiaTypi TenedoHy koa *136*11*99994#, a noTiM NiATBEpAVBLLN 3ENEHOK
nTTA y onblLl. lene ¢o Hune KCTpe HUX cnyxaskoto. KIieHTU, Lo KOPUCTAIOTLCS 38'A3KOM 3a KOHTPaKTOM, BUCKMAKTh
H H H 6 n CMC 10GB 80125.
CJ'Iy)KG, IHTEPHEeT Ta MOOInbHI Tapmpw eaKouToBHAA 8 rexerom Ha Homep

BinbLue iHdopmauii Ha canTi: https://www.plus.pl/news/art-8623-plus-solidarny-z-

Mogaemo KopuCHY iHdbopMaLLito LLIOAO eKCTPeHNX HoMepiB Yy MonbLLj, a Takox ki

creLianbHMX NakeTiB MOBINbHMX onepaTopiB, LLO BUCIOBIOKTb COMigapHICTb 3
rpomagsHamu YkpaiHu.

HanHoBiwi iHdpopmauii
npo cuTtyauito B YKpaiHi

Getty Images

Internet w telefonie

Onepatop «Orange» NponoHye Aeluesi A3BIHKW. 3HMKeHo Tapud Ha MidKHapoaHi
A3BiHkK 3 Monblyi Ao Ykpaiiu, akuiiHa uiHa Tenep cknaaae 0,29 rpowwie 3a XBUNUHy

Tapud He Bumarae akTusauii i gie sig 25 motoro go 10 6epeans 2022 p
3 0 000 U U BinbLwe iHdopmauii Ha canTi: ht WWW.Orange € | ]
40 000 PV daily

Onepatop «Play» nponoHye Taki Tapucm
* 120 Ge3KoLTOBHUX XBUNUH 0 aBOHEeHTIB HaiBinbLNX yKpaTHCLKUX
onepartopis (Kyivstar, Vodafone, Lifecell).

* 10 GBiHTepHety y Monblui ANA KnieHTie 3a nepegonnatok. MakeT MoxHa

), internal data, March 2022 7T oy e e

Source: http


https://vpolshchi.pl/zhittya-u-pol-shi-telefoni-ekstrenih-sluzhb-internet-ta-mobi-6742928954792512a
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Next issue coming soon



